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Self-Esteem Rising Campaign  
Gives Females of All Ages Tools to Activate Self-Esteem  

 
Self-Esteem Rising provides the Beautiful Me programs — free self-esteem curricula 
aimed at fostering self-esteem, self-advocacy, self-confidence and leadership skills for 
girls and women — to females across the country. On May 15, we launched the Self-
Esteem Rising Campaign with a billboard featuring program graduates on the American 
Eagle billboard in the heart of Times Square. The three-week campaign has two main 
goals: to raise $1 million to help expand Self-Esteem Rising throughout America and to 
use social media to raise awareness of the Beautiful Me programs and the importance of 
bringing self-esteem education to females.  
 
As part of its self-esteem awareness campaign, Self-Esteem Rising is introducing the 
#ComplimentChallenge on social media this week. We challenge everyone to tag three 
friends, offer them each a compliment, and then challenge them to accept without 
deflecting, and do the same for three more people.  
 
One of the main tenants of the Beautiful Me programs is the importance of accepting 
compliments and recognizing your accomplishments without deflecting attention away 
from yourself. Doing so is crucial to building self-esteem. It is our goal to introduce this 
idea to a far larger audience so that we can accelerate the self-esteem movement and 
get more people to accept and appreciate their genuine qualities.  
 
More information about the campaign, including information about our launch-day 
billboard reveal in Times Square, examples of the #ComplimentChallenge, press 
materials, and online resources to foster self-confidence, is available on the campaign 
website, http://www.selfesteemrising.org. Also on the site is information about how to get 
involved in the campaign, how to bring the Beautiful Me programs to your community, 
and downloadable content to share on social media. 
 
 

### 
 
About Self-Esteem Rising: 
Self-Esteem Rising provides the Beautiful Me programs — free self-esteem curricula 
aimed at fostering self-esteem, self-advocacy, self-confidence and leadership skills for 
girls and women — to females across the country. Nearly 50,000 females have already 
completed at least one of the programs, which we have brought to a variety of locations, 
including New York City schools, nursing homes and corporations such as Dell EMC. 
Schools often report that more girls try out for extracurricular activities after going 
through the program. Whitney Walton, a social worker that works with the Beautiful Me 
Program, remarks on the transformation girls go through, “At first they’re like ‘Oh I don’t 
want to do that.’ But after going through the program session by session they change. 
They’re raising their hands, they’re saying, ‘I want to go first! I want to share what I 
wrote!’”  



 
Over the next year, Harvard will be conducting a study to measure the impact of the 
program on girls’ self-perception over time.  
 
Self-Esteem Rising and the Beautiful Me programs are funded by the Hance Family 
Foundation, which was founded by Jackie and Warren Hance after their three daughters, 
Emma, Alyson and Katie, were tragically killed in a car accident in New York. 
 
 
More Info & Statistics  
The Problem: 
Lack of self-esteem is a self-limiting phenomenon that affects many women. It’s a 
common discussion among female friends, mothers, and teachers, and has also been 
documented in several studies.  

• More than 77% of girls age 15-17 avoid normal activities, like going to school, 
when they feel self-conscious about their bodies. (Dove, 2016) 

• 63% of women report they need greater encouragement from others to believe in 
their potential to be leaders. (KPMG, 2015) 

• Women cited confidence and determination as the top two characteristics of 
leaders, however less than half personally identified as being confident. Less 
than one-third of women described themselves as confident while growing up. 
(KPMG, 2015) 

• Men overestimate their abilities and performance, while women underestimate 
both, despite their performances not differing in quality. (Cornell University, 2003) 

 
 
 


